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What Massachusetts consumers want: 
 

 Information about health care costs 

 Price and quality information that 

makes sense 

 Relevant outcomes information 

 Easy access for comparison shopping 

 
Mass Insight,  2014 

D. Schleifer,C.Hagelskamp and C. Rinehart, How Much Will It Cost? How Americans Use Prices In Health Care (Public Agenda 2015) 

 



What consumers believe: 

“…more care, newer care, and more costly care is 
better care... 

 …high-quality care is necessarily expensive…  

 low-cost care means needed care is being 
withheld, or is being provided by less competent 
professionals.  

…In the absence of other usable signals of 
quality, consumers will rely on cost as a 
proxy.” 

 

 
Consumers Union, Consumer Attitudes Towards Health Care Costs, Value and System Reforms: A Review of the Literature, October 
2014  

 



What consumers need: 

 Be aware that the information exists 

 Know how to interpret and use the 

information 

 Decide that the information is valid and 

relevant 

 Use the information to make choices 

 
Hibbard JH and Sofaer S. Best Practices in Public Reporting –Learning Network tools. Rockville, MD: AHRQ Jun 
2010. AHRQ Publication No. 10-0082-EF. 



Impact on Use of Transparency Information: 

Low Health Literacy 

SOURCE: U.S. Department of Education, Institute of Education Sciences, National Center for Education Statistics, 

2003 National Assessment of Adult Literacy 



Impact on Use of Transparency Information: 

Limited English Proficiency (LEP) in MA  

7 



Consumer cost transparency report card 

A consumer-focused comparative 

assessment of the cost estimator tools of 

three leading Massachusetts health 

insurers 



Areas Evaluated 

 Aid in Decision-Making 

 

 Accessibility 

 

 Comprehensiveness 









Transparency Efforts Must:  

 Raise awareness 

 Be relevant 

 Empower consumers to be engaged 

in treatment decision making 

 Change behavior 
 

D. Schleifer,C.Hagelskamp and C. Rinehart, How Much Will It Cost? How Americans Use Prices In Health Care (Public Agenda 
2015) 



Moving Forward  

 Almost everyone has health coverage 

 MA trying to lead on delivery reform 

 Opportunity to engage consumers and 

support decision-making around quality of 

care 

 The Commonwealth can be the national 

trend-setter to better inform the public 

about how to choose cost-effective care 


